Food Waste Free Week 2026

We know nobody wants to waste food. Yet the average Dutch
person throws away 25.5 kilos of food a year. For everyone in
the Netherlands together, that adds up to as many as 18 million
meals a week!

That is why Food Waste Free United and the Netherlands
Nutrition Centre organized the eighth edition of the Food
Waste Free Week from 7 to 13 September. Together with more
than 285 partners, they inspired people in the Netherlands
not to throw away any food at home for a whole week.

This year’s theme: flexibility. Because handling changing
meal plans smartly helps to prevent food waste. Below is
a selection of the results and partner activities.



Branded content on
AD and NU

Campaign opens, with an average
reading time of more
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than one minute.
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24 August to
Campaign video viewed times.
13 September On different streaming platforms and Addressable
TV via Talpa.
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views.



https://www.youtube.com/watch?v=uB2NozMluQc
https://youtu.be/eGaN-NKLQpM

People sat down together
to talk about food waste
while enjoying a meal of
rescued food.


https://www.youtube.com/watch?v=NvdOK-bwO9A

Voorraad-
plakkers

launched

Together with partners, more than

300,000 kitchen tools

distributed

e Jumbo distributed
220,000 fridge stickers At the market in Venray.
from the Netherlands
Nutrition Centre via

customers online orders. A new tool to keep track of the food

you have at home. Through partners,
the first 10,000 found their way to
consumers within a week.

At Apeldoorn town hall.



Retail

e Albert Heijn used real-life
examples to show how it
prevents food waste
throughout the entire
supply chain.
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More than 1 million supermarket loaves of
bread got a sticker reminding you to finish
the whole loaf.




Foodservice Lekker én
tegen
verspilling

Deze smoothie geeft gered
fruit een tweede kans

Producers...




Education

t Grote Voedsel-
He verspillingsdilemma

e 150 primary schools ordered
the Smaaklessen poster
on food waste dilemmas,
developed especially for
Food Waste Free Week in
collaboration with WUR.

The food waste lesson on the learning
platform Weet Wat Je Eet could also be
viewed without an account all week.

A guest lecture was
given at the HAS.

Other initiatives...

Campaign and activation by Too Good
To Go, in collaboration with ultrarunner
Paul Waye.

Zuivelpak campaign
by Schuttelaar &
Partners.

The Wonkiest Supermarket by
No Waste Army.

Supply chain
dialogue and Food
Waste Free Bingo
by Groente en
Fruit Huis.



https://www.smaaklessen.nl/smaaklessen/nieuws-events/acties-events/verspillingsvrije-week-1
https://www.smaaklessen.nl/smaaklessen/nieuws-events/acties-events/verspillingsvrije-week-1

' ts
Local and national governmen

Samen tegen
voedselverspilling

Stelt u zich eens voor... dat al het eten dat koopt ook echt wordt
gegeten.

Door slim in te kopen, restjes te gebruiken en producten niet te
snel weg te gooien, verspilt u minder voedsel. Zo bespaart y
geld en help;

Doe mee met de Verspi”ingsvrije Week.
Want wat y vandaag niet verspilt, maakt morgen
het verschil,
Gemeente
Meppe|

Campaign in Meppel.

Campaign against bread waste in Amsterdam.

Food Waste Free Food Truck in Harderwijk.

Free Food Bar in Leiden.




More than 400

publications
in national and
regional media

E De elegraaf



https://open.spotify.com/episode/4o6wdfQnMdgB4QvFc17YfP?si=ad042c9078b0493b 
https://open.spotify.com/episode/4o6wdfQnMdgB4QvFc17YfP?si=ad042c9078b0493b 




